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The pinpoint of light approaches
for magazine media

Sitting at the front of the (driverless) DLR trains that leave Bank station in London every few minutes,
you experience a curious sensation. You plunge through the heart of the city, submerged in a concrete
shroud deep beneath the surface. Gradually, you become aware of a dim glow away in the distance,
which resolves into a pinpoint of light, growing in size until suddenly..! You arrive in the open air, the
noise of the tunnel recedes, the horizon opens up in front of you and, dazzled by the sun, you see the
track receding away into the distance in front of you. You've emerged from the dark of the
underground into the light of the day.

While this latest quarterly edition of the FIPP CeleraOne Global Digital Subscription Snapshot doesn't
quite show it yet, we are seeing the point of light for magazine media growing larger and larger. Across
the world, magazine media businesses are trialling and launching paid content solutions, and we await
the first results with anticipation.

Anillustration of the success possible for magazine media is shown by the newest entry in the
Snapshot, America’s Test Kitchen, a long-established US magazine media brand now with more than
half a million digital subscribers.

Meanwhile, those news brands — and selected other brands — that have already taken the plunge,
continue to go from strength to strength. Perennial leaders the New York Times, the Washington Post
and the Wall Street Journal all continue to show strong growth. There are good growth numbers
scattered throughout the report for other brands too — look at Germany's leading newspaper, Die
Welt reporting 6% quarterly growth for its We/tPlus offering.

This edition of the Digital Subscriptions Snapshot also features news and analysis on a number of
brands featured in the report. | would highlight in particular the innovation shown by Canada’'s Globe
and Mail Their Al-driven paywall solution delivers custom user journeys based on viewing habits,
meaning some consumers never see a paywall at all while others encounter it almost immediately.

While there is still a long way to go before we reach the end of the beginning of paywalls and digital
subscriptions, for many of the early adopters it is rapidly becoming “business as usual” They now have
the opportunity to look at other areas, to identify new growth opportunities, perhaps in e-commerce or
education. We wait eagerly to see what they'll choose, and of course, you'll be able to read about it on
Fipp.com.

In video streaming, Disney+ continues its relentless march, having added 15m subscribers this quarter,
easily outstripping competitors. We'll wait to see whether Netf/ix reports a “Squid Game bounce” next
quarter but Disney remains on track to overhaul them within the next couple of years.

Spotify continues to lead the pack in music and is now more than twice as large as its nearest
competitor. Note also that China's Tencent Music is nearly as big as Apple’s offering, and continues to
grow.

When it comes to magazines, | would quote Carl Sagan: “Maybe it's a little early. Maybe the time is not

quite yet. But those other worlds — promising untold opportunities — beckon. Silently, they orbit the
sun, waiting.”

James Hewes
President and CEO, FIPP




Key Stats

Publishing
+4.6m  +14.6%
117 35.8m
Titles Digital only subscriptions Change vs. previous report
+09m +8.6%
17 11.4m
Groups Digital only subscriptions Change vs. previous report
ABC NZ Herald News 24

Brand +110% Brand +107% Brand +550/O

INM Schibsted Gannett
Group +239%  ©rw +199%  °°oP +16.7%

Streaming
39 1 2b +110m +10.1%
. N
Video services Paying subscribers Change vs. previous report
13 901m +82m - +19.6%
Music services Paying subscribers Change vs. previous report
DAZN Binge ITV HUB
Vid Vid Vid
o +87% o +43% % o +42%
Youtube Prem. Music Anghami Tencent Music

Music +66.6% Music +L|-O% Music +1690/0

Figures shown reflect changes since our last report. As not all entities release information periodically, the basis for comparison
may span multiple quarters and should not be viewed as a measure on period on period performance.
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New York Times
adds 455k digital
subscribers with
best ever 3 quarter

Publishers Talking Points

The New York times celebrated a stellar third
quarter after adding 455,000 new digital
subscribers and hitting the milestone of achieving
1 million subscribers outside of the United States.

With 8.6 million subscribers, 7.6 million of which are

performance digital subscribers, the company is on track to
achieve its goal of 10 million subscribers by 2025.
Subscription revenues were up 13.8% year on year
and the company is expecting it to increase by a
further 12% in the 4th quarter.
Digital-only subscription revenue is expected to
increase by 25%.
The New York Times is now sitting on more than
Slbn in free cash flow and are considering further
investment in additional digital revenue streams.
It has started offering subscriptions to some of its
50 newsletters which have been free up until now,
developing an audio app and considering testing an
iPad app inspired by the print section of the New
York Times for Kids.
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https://www.nytimes.com/2021/11/03/business/media/new-york-times-3q-earnings.html

The paywall that
knows when to give up

Guardian shows
operating profit as
subscribers hit 400k

@FIPP | @CeleraOne

Publisher Talking Points

Canadian newspaper The Globe and Mail
showcased its Al-driven paywall earlier this year at
the Online News Association Annual Conference.

Affectionately known as Sophi, the paywall has
helped the publisher double its digital subscriber
base to 170,000 and improved conversion rates by
50%.

Sophi uses deep-learning techniques to automate
and optimise a wide range of publishing decisions.

[t curates home pages, decides which content to
promote on social media, and can calculate a user's
potential value from both an advertising and
subscription perspective.

With the system, a user frequently viewing
specialist, high-value content topics such as
finance might be ushered into a paywall fairly
quickly, whilst someone who exclusively views car
reviews that delivers high advertising yields might
never encounter a paywall.

lts success has not gone unnoticed leading to its
adoption by 11 different publishers across SO
outlets.

The Guardian became marginally profitable in 2019
for the first time in more than two decades.

Despite Covid impact on advertising revenues, the
company managed to strengthen its financial
position in 2020 by posting a net operating profit
of £3.1 million.

One of the first publishers to pronounce themselves
as digital-first and an early trailblaser in mobile
news app development, the Guardian was, however,
slow to embrace paywalls.

The publisher instead focussed on a membership
model to keep its content freely available.



https://www.niemanlab.org/2021/06/the-globe-and-mail-has-built-a-paywall-that-knows-when-to-give-up/

Axel Springer reaches
1 million digital
subscribers

@FIPP | @CeleraOne

Publisher Talking Points

Whilst its membership model has arguably been a
success and continues to grow, their most recent
results have been bolstered by the launch of their
subscription base news app the Daily.

By July this year, the app had attracted over
400,000 subscribers - a 46% increase in
comparison to the previous year.

The company still enjoys the support of 561,000
recurring contributors and has set itself a goal to
reach 2 million subscribers and recurring
contributors by 2022.

Axel Springer’s brands this year hit the critical
milestone of attracting more than 1 million digital
subscribers.

The group’s German news brands Bild and Welt
contribute the lion's share with a combined figure
of nearly 700,000 digital subscribers, but the
headline figure also includes subscriptions
generated by Politico Europe, Grinderszene and
brands from Ringier Axel Springer.

Axel Springer took its first steps towards digital
subscriptions in 2009 with paid subscriptions for its
iPhone news apps, and in 2012 Welt became the
first German news brand to launch digital
subscriptions.

This year, digital revenues account for more than
50% of Axel Springer’s revenues in the news
segment.

The company also confirmed that digital reader
revenue now accounts for up to 60% of the total
revenue at digital-native brands such as Politico
Europe.



https://wan-ifra.org/2021/07/how-the-guardian-plans-to-hit-2-million-paying-supporters-by-2022/
https://www.axelspringer.com/en/press-releases/one-million-digital-subscriptions-axel-springer-news-offerings-reach-record-level

Twitter launches
content driven
subscription service

Expressen reaches
125,000 subscribers
with the help of
experimentation

@FIPP | @CeleraOne

Publisher Talking Points

Twitter has launched a new subscription service
called Twitter Blue in a limited number of countries.

Whilst the subscription service offers enhanced
features for super users, a core part of the product
is a new news aggregator service that allows users
to view ad-free content on several publisher
websites.

The service has been created using technology
from the news start-up Scroll which Twitter
acquired earlier this year and works in a similar way
to Scroll's Nuzzel news aggregator.

While Twitter Blue won't bypass publisher paywalls,
it will note which content is free, and users will be
able to view those articles ad-free on the
publisher's site.

Publishers will receive a share of the subscription
revenue based on the amount of content viewed by
subscribers.

Subscribers will also be able see how much of their
subscription is being paid to each publisher.

Swedish publisher Expressen has done well in
building its digital subscription base from a cold
start to 125,000 subscribers in just over two years.

In an INMA report the publisher has shared some
insights into how a culture of experimentation has
helped it drive forward subscriptions.

The report shows how publishers can achieve
massive gains with small user experience changes,
but also highlights that the key to success is
constant experimentation and embracing failure as
part of the learning process.

For Expressen, a change as simple as restyling their
subscribe button on their site has helped it more
than double conversion rates on subscriptions.



https://www.niemanlab.org/2021/11/twitters-subscription-product-twitter-blue-launches-in-the-u-s/
https://www.inma.org/blogs/ideas/post.cfm/expressen-s-call-to-action-button-increases-digital-traffic-conversions?_zs=hiaNL1&_zl=J8PQ6

UK publishers see
digital subscription
revenues grow by 48%

in Ql

Apple to stop taking a
bite out of news app
subscription revenue

@FIPP | @CeleraOne

Publisher Talking Points

Areport by the Association of Online Publishers
(AOP) and Deloitte has shown that digital
publishing revenue in the UK across B2C and B2B
markets was up 31.9% year on year in Q1 of 2021

Digital subscription revenue was a core driver to
the sharp upturn enjoyed by digital publishers and
is up 48% compared to the same period the year
before.

The report found that across both B2C and B2B,
the value of subscription revenue for publishers has
grown to £123m in total by the end of March 2021

Apple announced a major change to its app store
policies for news apps in September. Prior to the
change, news apps user could only subscribe to
apps using the Apple app store ecosystem.

Apple takes a 30% cut on these revenues, which
either means that publishers need to take the
revenue hit or pass the cost on to the end-user.

Another severe limitation was that those who
subscribed to the app weren't able to enjoy their
subscriber status on other platforms including the
web and social media.

This effectively left users having to take out
separate subscriptions for the app and other
platforms to access all content publishers offered
on a subscription basis.

And, just to make matters worse, Apple didn't allow
publishers to link back to their websites for their
subscription services with their Apple news apps.

Apple's new policy will allow news publishers to link
to their onsite subscriptions platforms from their
news app, and sell subscriptions directly to users.
This not only means no longer paying apple a 30%
cut on subscription revenue but allows publishers to
directly control their relationship with users.



https://www.inpublishing.co.uk/articles/aop-and-deloitte-report-digital-publishing-revenues-up-by-319-in-q1-18827

Netflix casts eyes
beyond streaming as it
hits 213 million
subscribers

Disney+ growth slows
as it adds only 2.1
million subscribers

@FIPP | @CeleraOne

Streaming talking points

Netflix recorded strong revenue increases in the 3
quarter on the back of slate of new productions
being released, including its best ever performing
series, Squid Game.

The company posted a 9.1% year on year revenue
increase in the 3 quarter. The company has said
that growth has softened but it expect to add an
additional 8.5 million subscribers in the 4" quarter.

The company admits that it is nearing saturation
point in the US market, and that it will need to
focus on international markets to sustain growth of
it's video service.

It's taking an experimental approach for growth,
and have recently launched a free mobile service in
Kenya with a view on driving subscriber growth.

The company has, however, set it sights on
diversifying outside of streaming and is testing a
new video games product in certain markets.

Disney+ reported that it has added 21 million
subscribers in its most recent financial quarter in
comparison to more than 13 million subscribers
added in the previous quarter. (Changes shown on
our tables span two quarters of reporting)

Disney+ is still a relative newcomer and was
propelled to success when it launched its service
right as lockdowns started around the globe.

Across all of its platforms, which include ESPN,
Hulu, Live TV and Starz the Disney group now has
179 million streaming subscribers.

The company expects growth to be modest with a
few million subscribers being added in the next
quarter. Despite softening growth the company is
planning to ramp up the production of high-quality
content as long term subscription driver.



https://www.campaignasia.com/article/disney-subscriber-growth-dips-amid-streaming-slowdown/473909
https://abcnews.go.com/Business/wireStory/netflix-posts-higher-3q-earnings-solid-subscriber-growth-80671339

Apple TV+ reaches 40
million subscribers, but
62% are still on a free

trial

DAZN eyes up local
sports right to drive
subscriptions

@FIPP | @CeleraOne

Streaming Talking Points

While Apple remains tight-lipped about the actual
number of paying subscribers it has, a new

report by Ampere Analysis suggests Apple TV+ had
40 million subscribers by the end of 2020, but that
62% of these were still on free trials.

In the last year, Apple TV+ has struggled to play
catch up with its larger rivals in building out a library
of content and original programming.

Unlike players like Netflix and Disney, Apple doesn't
have a catalogue of existing content that it can tap
into whilst it ramps up the production of original
content. Original content has become a key driver
of success for steaming services like Netflix.

Apple has recently added substantially to its real
estate holdings at a time when demand for office
space has reduced dramatically owing to shifting
work patterns following the pandemic.

[t is assumed that Apple plans to use this redl
estate to create its own studio facilities to make
them less reliant on external studios to ramp up
production.

Following areported EUR840m deal to secure

lucrative Serie A rights in Italy, sports streaming
service DAZN is eyeing up acquisitions and local
sporting rights to help drive up its subscriptions.

The company recently snapped up rights to show
boxing in the UK and is considering a buy-out of BT
Sports to get access to Premier League Football,
Premiership Rugby and Moto GP rights.

In other countries, a lot of the rights owned by the
"Netflix of sports" are currently for televising less
popular sports, but premium local rights are seen as
crucial for attracting new subscribers.

DAZN currently has an estimated 15 million
subscribers globally.



https://appleinsider.com/articles/21/05/11/apple-tv-had-an-estimated-40m-subscribers-at-the-end-of-2020
https://www.bbc.co.uk/news/business-58219424

Spotify reports 22%
increase in subscription
revenue and 75% surge

in ad revenue

YouTube Music was
fastest growing music
service in 2020

@FIPP | @CeleraOne

Streaming Talking Points

Spotify recently reported it's latest results. The
music streaming giant now has 380 million monthly
active users, of which 172 million are paying
subscribers.

Paying subscribers increased by 19% year on year
and the company expects to add another Sto 8
million subscribers in the next quarter.

The company did report a stellar advertising
performance, with revenues up 75% year on year.

The company continues to grow it's library of
podcasts, and now hosts 3.2 million podcasts on its
platform.

YouTube Premium and YouTube music reached a
combined subscriber base of 5O million, making it
the fastest-growing music service of 2020.

Whilst some of these subscribers are on a free 1
month trial, overall the streaming service has
enjoyed over 60% growth in subscribers over the
last year.

It is reported that based on this performance the
streaming service now has an 8% share of the
global paid-for music subscription market.



https://variety.com/2021/digital/news/spotify-q3-2021-earnings-user-growth-ad-revenue-1235098496/
https://mobilesyrup.com/2021/09/02/youtube-premium-and-music-reach-cumulative-subscriber-count-of-50-million/

Publisher Title Data 1/6

New York Times 7,600,000 2021 Q4 Source 1014 USD 17 / 4 weeks
USA Washington Post 3,000,000 2020 Q4 Source - USD 100 / year
USA Wall Street Journal 2,700,000 2021 Q3 Source Q76 USD 38.99 / month
USA The Informer 2,100,000 2019 Q3 Source - USD 68 / month
UK Financial Times 1,300,000 2020 Q1 Source - GBP 33 / month
USA The Athletic 1,200,000 2021 Q2 Source = USD 5.99 / month
UK cllelelen 961,000 2021 Q3 Source 678 Not applicable
(members + subs)
Japan Nikkei.com 816,682 2021 Q2 Publisher 634 JPY 4277 | month
USA Medium 725,000 2021 Q1 Source New entry USD S / mont
China Caixin 700,000 2021 H1 Publisher 3725 RMB 58 / month
Germany Bildplus*** S74,761 2021 Q3 Source 333 EUR 7.99 / month
USA Barrons 535,000 2020 Q2 Source - USD 19.99 / month

Economist App

UK/Global 524 559 2021 H1 Source 349 GBR 17.90 / month
(legacy + core weekly)
USA America's test Kitchen 500,000 2021 Q2 Source New entry USD 417 / month
USA Substack 500,000 2021 Q2 Source - varies
UK The Telegraph 500,000 2021 Q3 Source 2101 GBP 3 / week
USA The Atlantic 450,000 2020 Q3 Source 12.50 USD 59.99 / year

UK Thie Guardier 401,000 2021 Q3 Source 1392 GBP 1199 /month
(subscribers) -

USA LA Times 400,000 2021 Q3 Source 46.06 USD 4 / week

India MoneyControl Pro 367,000 2021 Q3 Publisher 1121 INR 199 / month

Subscriber data compiled in September 2021 - New York Times Figures updated in November 2021

*Denotes changes since last reported — does not serve as a period on period comparison

**Total of digital and e-paper subscriptions

Prices shown are obtained using VPN and excludes promotional offers. Prices shown in your location may vary owing to
geo targeting, promotional offers and local currently offers

@FIPP | @CeleraOne



https://www.nytimes.com/2021/11/03/business/media/new-york-times-3q-earnings.html
https://www.axios.com/washington-post-new-york-times-subscriptions-8e888fd7-5484-44c7-ad43-39564e06c84f.html
https://www.wsj.com/articles/news-corp-posts-30-revenue-jump-narrower-loss-11628221634
https://www.gamesindustry.biz/articles/2019-08-20-game-informer-lays-off-many-staff
https://www.journalism.co.uk/news/financial-times-three-step-plan-to-driving-subscriptions/s2/a762700/
https://www.sportico.com/business/media/2021/new-york-times-the-athletic-1234630772/
https://wan-ifra.org/2021/07/how-the-guardian-plans-to-hit-2-million-paying-supporters-by-2022/
https://www.axios.com/medium-subscribers-buyout-ev-williams-88549883-dd36-4bb6-88cf-089cf174648d.html
http://ausweisung.ivw-online.de/index.php?i=12&mz_pc=
https://talkingbiznews.com/they-talk-biz-news/as-it-turns-100-barrons-hits-record-745000-subscribers/
https://www.abc.org.uk/Certificates/50346008.pdf
https://flashesandflames.com/2021/07/16/will-atk-cooking-go-global/
https://slate.com/business/2021/04/substack-media-new-york-times-subscriptions-poaching.html
https://www.newsworks.org.uk/news-and-opinion/the-telegraph-passes-half-million-digital-subscriber-milestone/
https://www.nbcnews.com/media/atlantic-thrived-trump-pandemic-future-harder-rcna1398
https://wan-ifra.org/2021/07/how-the-guardian-plans-to-hit-2-million-paying-supporters-by-2022/
https://www.niemanlab.org/2021/07/nothing-against-the-death-star-but-the-la-times-thinks-its-new-daily-news-podcast-can-go-where-the-biggies-cant/

France
Argentina
France
ltaly
USA
Argentina
USA
Brazil
Poland
USA
Sweden
Brazil
France
USA
Sweden
France
Australia
USA

Germany

Publisher Title Data 2/6

The Times/Sunday
Le Monde
La Nacion
L'Equipe
Corriere della Sera
Bloomberg Media
Clarin
The New Yorker
Folha de Sdo Paulo
Gazeta Wyborcza
Business Insider
Aftonbladet
O Globo
Le Figaro
Boston Globe
Dagens Nyheter
Mediapart
The Australian
National Geographic

Suddeutsche Zeitung

367,000

366,067

350,000

332,000

328,000

325,000

300,000

279,032

271,750

258,000

250,000

250,000

244,572

225,000

223,000

220,000

220,000

200,000

182,449

180,000

2021 Q3

2021 Q2

2020 Q4

2021 Q3

2021 Q2

2021 Q3

2021

2020 Q4

2020 Q2

2021 Q1

2021 Q1

2018 Q4

2020 Q2

2021 Q2

2020 Q4

2021 Q3

2021 Q1

2020 Q3

2021 Q4

2021 Q2

geo targeting, promotional offers and local currently offers
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Source
Source =
Source -
Source 779
Source -
Source 30.00
Source 1538
Source -
Source 1515
Source -
Source =
Source -
Source New entry
Publisher =
Source -
Source 577
Source 0.92
pv digest =

Source -

Source =

Subscriber data compiled in September 2021 - New York Times Figures updated in November 2021
*Denotes changes since last reported — does not serve as a period on period comparison

**Total of digital and e-paper subscriptions
Prices shown are obtained using VPN and excludes promotional offers. Prices shown in your location may vary owing to

GBP 26 / month
EUR 9.99/month
ARS 450 / month
EUR 1199 / month
EUR 9.99 / month
USD 34.99 / month
ARS 450 / month
USD 99.99 / year
BRL 19,20 / month
PLN 19.99 / month
USD 12.95 / month
SEK 99 / month
BRL 19,90 / month
EUR 990 / month
USD 2772 | 4 week
SEK 119 / month
EUR 11 / month
USD 40 / 4 weeks
USD 2.99 / month

EUR 9.99 / month



https://digiday.com/media/fewer-stories-told-better-news-uk-is-changing-how-it-commissions-stories-to-grow-subs/?utm_medium=email&utm_campaign=digidaydis&utm_source=uk&utm_content=210916
https://www.world-today-news.com/le-monde-subscription-champion/
https://dircomfidencial.com/medios/eldiario-es-se-expande-a-argentina-con-el-lanzamiento-de-un-nuevo-periodico-20201101-0401/
https://eronid.com/the-lequipe-group-is-working-on-its-relaunch
https://www.italy24news.com/business/amp/48078
https://talkingbiznews.com/they-talk-biz-news/bloomberg-media-hits-325000-paid-subscribers/
https://reutersinstitute.politics.ox.ac.uk/digital-news-report/2021/argentina
https://pressgazette.co.uk/digital-news-subscriptions-ranking-100k-club/
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
https://www.agora.pl/en/gazeta-wyborcza-with-nearly-260-000-digital-subscriptions
https://www.pressgazette.co.uk/henry-blodget-interview-why-insider-still-thriving/
https://www.inma.org/blogs/conference/post.cfm/digital-subscription-data-lessons-from-nordic-news-publishers
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
https://pressgazette.co.uk/digital-news-subscriptions-ranking-100k-club/
https://www.dn.se/leaks/
https://www.challenges.fr/media/mediapart-progresse-fortement-en-2020-et-franchit-le-cap-des-200-000-abonnes_755837
https://pressgazette.co.uk/digital-news-subscriptions-ranking-100k-club/
https://wan-ifra.org/2021/05/how-science-journalism-accelerated-suddeutsche-zeitungs-digital-subscriptions/

Publisher Title Data 3/6

Canada The Globe and Mail 170,000 2021 Q2 Source CAD 6.99 / month
USA Wired 163,201 2020 Q4 Source = GBP 199 / month
Germany Weltplus*** 162,666 2021 Q3 Source 576 EUR 9.99 / month
Brazil O Estado de SP 154,331 2020 Q2 Source New entry  BRL 19,90 / month
Norway Verdens Gang (VG) 150,000 2020 Q1 Source - NOK 39 / week
ltaly La Repubblica 134,000 2021 Q2 Source New entry EUR 299 / month
Norway Aftenposten 130,000 2020 Q4 Source - NOK 279 / month
Sweden Expressen 125,000 2021 Q3 Source 38.89 SEK 79 / month
Finland Helsingin Sanomat 120,000 2021 Q1 Source 20.00 EUR 1799 / month
Japan NewsPicks 110,000 2019 Q4 Source - JPY 1500 / month
Ze’\cljc\;vnd New Zealand Herald** 110,000 2021 Q2 Source 107.55 NZD 5 / week
UK Tortoise 110,000 2021 Q2 Source 10.00 GBR 100 / year
Spain El Pais 110,000 2021 Q3 Source 10.00 EUR 10 / month
USA Minneapolis Star 155000 2020 Q4 Source - USD 379 / week
Tribune
Germany SZ Plus 101,739 2021 Q3 Source 1541 EUR 9.99 / month
Australia The Daily Telegraph 100,000 2021 Q1° Source New entry AUS 28 / week
USA Chicago Tribune 100,000 2020 Q1 Source - USD 3.99 / week
Norway Dagbladet Pluss 100,000 2020 Q1 Source - NOK 55 / week
USA Vanity Fair 96,000 2020 Q4 Source = USD 29.99 / year
Brazil Valor Economico 90,133 2020 Q2 Source New entry BRL 49,90 / month

Subscriber data compiled in September 2021 - New York Times Figures updated in November 2021

*Denotes changes since last reported — does not serve as a period on period comparison

**Total of digital and e-paper subscriptions

Prices shown are obtained using VPN and excludes promotional offers. Prices shown in your location may vary owing to
geo targeting, promotional offers and local currently offers

@FIPP | @CeleraOne



https://www.pressgazette.co.uk/phillip-crawley-interview-globe-and-mail-canada/
http://ausweisung.ivw-online.de/index.php?i=12&filter=0&sort=&mz_pc=202104
http://ausweisung.ivw-online.de/index.php?i=12&filter=0&sort=&mz_pc=202107
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
https://digiday.com/media/norwegian-tabloid-vg-team-13-people-creating-content-younger-readers/
https://www.journalism.co.uk/news/decisions-decisions-how-news-organisations-are-weighing-up-long-term-revenue-models/s2/a830359/
https://wan-ifra.org/2020/01/how-aftenposten-drives-digital-subscriptions/
https://www.inma.org/blogs/ideas/post.cfm/expressen-s-call-to-action-button-increases-digital-traffic-conversions?_zs=hiaNL1&_zl=J8PQ6
https://www.sanoma.com/globalassets/wp-content/uploads/2021/01/sanoma-roadshow-presentation-january-2021-3-1.pdf
https://medium.com/thestory-asiapacific/japans-newspicks-where-comments-are-used-to-innovate-journalism-e4bfe2da76ba#:~:text=It%20has%20more%20than%204,original%20content%3B%20and%20around%205%2C000
https://www.nzherald.co.nz/nz/nz-herald-readership-hits-new-high-herald-on-sunday-cracks-400000-readers-and-kiwis-flock-to-herald-magazines/EROGHC3JJYEDHWOESBEAURVI4Q/
https://variety.com/2021/biz/news/caa-signs-tortoise-media-podcasts-1235004417/
https://newsineurope.com/pepa-bueno-new-director-of-el-pais-communication-and-media/
https://www.pressgazette.co.uk/news-publishers-surpassed-100000-digital-subscriptions/
http://ausweisung.ivw-online.de/index.php?i=12&mz_pc=
https://www.dailytelegraph.com.au/news/nsw/the-daily-telegraph-reaches-100000-digital-subscribers/news-story/551e55854bb45de5e786eda28a6b1ba6
https://www.globenewswire.com/news-release/2019/04/29/1811967/0/en/Chicago-Tribune-Surpasses-100-000-Digital-Subscribers.html
https://www.inma.org/blogs/ideas/post.cfm/dagbladet-pluss-reaches-100-000-digital-subscribers
https://www.ft.com/content/7500477a-02ed-4e96-8e78-72ac6e6cab97
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/

Publisher Title Data 4 /6

Mail+ 85,000 2021 Q2 Source : GBP 9.99 / month
Spain El Mundo 80,000 2021 Q2 Source 33.33 EUR 69 / year
South Africa Netwerk24 80,000 2021 Q3 Source 6.67 ZAR 99 / month
Sweden Svenska Dagbladet 77,000 2019 Q2 Source - SEK 199 / month
Germany FAZ+ 73,763 2021 Q4 Source 8.50 EUR 4.95 / week
Brazil Zero Hora 71,949 2020 Q2 Source New entry BRL 22.90 / month
USA Seattle Times 71,000 2020 Q4 Source - USD 4.99 / week
Netherlands  De Correspondent 70,000 2021 Q1 Source - User defined
Slovakia Dennik N 68,000 2021 Q2 pv digest 4L4.62 EUR 4.99 / month
Spain El Diario 66,000 2021 Q1 Source - EUR 8 / month
France Les Echos 63,000 2020 Q4 pv digest - EUR 18 / month
USA Slate+ 60,000 2020 Q1 Source - USD 59 / year
USA Dallas Morning News 52,030 2021 Q2 Source 32.33 USD 3.99 / week
Spain La Vanguardia 50,000 2021 Q2 Source New entry EUR 5.99 / month
Austria Kleine Zeitung 50,000 2020 Q4 Source - EUR 1424 / month
Germany Rheinpfalz 44258 2021 Q3 Source New entry  USD 4410 / month
USA Newsday 42,000 2021 Q2 pv digest New entry n/a
Spain ARA 40,000 2021 Q4 Source = EUR 9.99 / month
France Le Parisian 40,000 2020 Q4 Source = EUR 7.99 / month
France Libération 40,000 2020 Q3 Source - EUR 14.90 / month

Subscriber data compiled in September 2021 - New York Times Figures updated in November 2021

*Denotes changes since last reported — does not serve as a period on period comparison

**Total of digital and e-paper subscriptions

Prices shown are obtained using VPN and excludes promotional offers. Prices shown in your location may vary owing to
geo targeting, promotional offers and local currently offers
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https://www.metroclassified.co.uk/daily-mail/dailymail-mailplus
https://dircomfidencial.com/medios/de-los-50-000-de-la-vanguardia-a-los-109-000-de-el-pais-la-prensa-espanola-actualiza-hitos-en-suscriptores-digitales-20210728-0404/
https://www.mediaupdate.co.za/media/151048/netwerk24-announces-upcoming-changes-to-its-platform
https://www.inma.org/blogs/conference/post.cfm/digital-subscription-data-lessons-from-nordic-news-publishers
http://ausweisung.ivw-online.de/index.php?i=12&mz_pc=
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
https://pressgazette.co.uk/how-the-seattle-times-sold-71000-digital-subscriptions-people-just-love-to-read-about-bridges-and-tunnels/
https://digiday.com/media/de-correspondent-gets-transparent-members-finances/
https://www.msn.com/en-gb/news/other/el-pa%C3%ADs-now-counts-on-more-than-100000-digital-subscribers-consolidating-the-newspapers-new-model/ar-BB1eKRW3
https://www.niemanlab.org/2020/03/slate-launches-a-metered-paywall-to-draw-more-membership-revenue-from-readers-not-just-listeners/
https://www.dallasnews.com/business/local-companies/2021/07/27/dallas-morning-news-parent-sees-first-rise-in-subscription-revenue-in-six-years/
https://dircomfidencial.com/medios/de-los-50-000-de-la-vanguardia-a-los-109-000-de-el-pais-la-prensa-espanola-actualiza-hitos-en-suscriptores-digitales-20210728-0404/
https://www.gxpress.net/austrian-publisher-in-control-with-automated-e-paper-cms-12056
http://ausweisung.ivw-online.de/index.php?i=12&mz_pc=
https://en.ara.cat/media/digital-renewal-at-the-ara-much-more-than-new-website_1_3114993.html
https://www.archynewsy.com/le-parisiens-strategy-to-reach-200000-digital-subscriptions-in-5-years/
https://www.cbnews.fr/medias/image-liberation-vise-110-000-abonnes-horizon-2023-54751

Publisher Title Data 5/6

Defector 40,000 2021 Q3 Source New entry USD 79 / year
Switzerland Neue Zircher Zeitung 39,000 2019 Q3 Source = EUR 24 / month
Argentina La Voz del Interior 38,744 2020 Q1 Publisher - ARS 399 / month
Brazil Super Noticia 37,204 2020 Q2 Source New entry BRL 9.90 / month
Portugal PUBLICO 35,000 2020 Q3 Source = EUR 72 [ year
UK Spectator 33,125 2020 Q3 Source New entry GBP 999 / month
Austria Die Presse 33,000 2021 Q2 Source 313 EUR 27 / quarter
Japan Nikkei Asia 32,086 2021 Q2 Publisher 5.01 USD 13.99 / month
Canada Toronto Star 32,000 2020 Q2 Source - CAD 1499 / month
South Africa News24 31,000 2021 Q3 Source 55.00 ZAR 75 / month
Spain El Confidencial 30,000 2021 Q2 Source New entry EUR 9.00 / month
India The Ken 30,000 2021 Q3 Source New entry USD 120 / year
Sweden The Local 30,000 2020 Q4 Source - SEK 49 / month
Norway  Stavanger Aftenbladet 30,000 2020 Q4 Source - DDK 299 / month
Germany Heise+ 29,000 2020 Q2 pv digest = EUR 12.95 / month
Switzerland Republik 28,798 2021 Q3 pv digest 2.85 CHF 22 / month
Denmark Zetland 27,000 2021 Q3 Source 4595 DKK 129 / month
USA Quartz 27,000 2021 Q3 Source 2857 USD 99.99 / year
Brazil Estado de Minas 26,290 2020 Q2 Source New entry BRL 9.90 / month
Germany RP + 25,643 2021 Q4 Source 8.86 EUR 7.99 / month

Subscriber data compiled in September 2021 - New York Times Figures updated in November 2021

*Denotes changes since last reported — does not serve as a period on period comparison

**Total of digital and e-paper subscriptions

Prices shown are obtained using VPN and excludes promotional offers. Prices shown in your location may vary owing to
geo targeting, promotional offers and local currently offers
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https://www.niemanlab.org/2021/09/the-worker-owned-defector-at-a-year-old-has-over-40000-paying-subscribers-and-3-2m-in-revenue/
https://digiday.com/media/swiss-news-publisher-nzz-uses-newsletters-increase-paid-subscriptions/
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
https://www.publico.pt/2020/11/30/tecnologia/noticia/assinaturas-digitais-publico-cresceram-110-1941292?utm_source=newsletter&utm_medium=email&utm_campaign=dailyMember
https://pressgazette.co.uk/spectator-2020-results/
https://wan-ifra.org/2021/04/how-die-presse-built-its-data-capabilities-and-transitioned-to-a-data-friendly-news-organisation/
https://www.thestar.com/business/2020/05/06/torstar-grows-digital-subscriptions-as-pandemic-impacts-ad-revenue.html
https://wan-ifra.org/2021/08/how-south-africas-news24-garnered-31k-paying-subscribers-in-9-months/
https://dircomfidencial.com/medios/de-los-50-000-de-la-vanguardia-a-los-109-000-de-el-pais-la-prensa-espanola-actualiza-hitos-en-suscriptores-digitales-20210728-0404/
https://reutersinstitute.politics.ox.ac.uk/risj-review/how-asian-business-site-attracted-30000-subscribers-publishing-one-story-day
https://thefix.media/2020/10/01/scandinavian-media-success/
https://www.linkedin.com/posts/schibsted-asa_stavanger-aftenblad-har-rundet-30-000-digitale-activity-6739885211330338816-_5_r
https://wan-ifra.org/2021/09/word-of-mouth-helps-zetland-achieve-40-percent-membership-growth/
https://digiday.com/media/publishers-rethink-their-value-to-stave-off-subscription-fatigue-among-new-paying-readers/
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
http://ausweisung.ivw-online.de/index.php?i=12&mz_pc=

Publisher Title Data 6/6

Brazil Correio Braziliense 25,022 2020 Q2 Source New entry BRL 9.90 / month
Chile La Tercera 25,000 2021 Q3 Source New entry CLP 3990 / month
France La Croix 24,000 2020 Q4 Source = EUR 11.99 / month
Spain ABC 21,000 2021 Q2 Source 110.00 EUR 9.99 / month
Germany  Algemene Zeitung + * 20,445 2021 Q2 Source 408 EUR 9.99 / month
Spain El Confidencial 20,000 2020 Q4 Source = EUR 9 / month
Germany KN Mobil 19,509 2021 Q4 Source -10.59 EUR 249 / week
Poland Puls Biznesu 17,030 2021 Q3 Publisher 1371 PLN 79 / month
Spain El Espariol 17,000 2020 Q3 Source 1333 EUR 6.99 / month
Germany Krautreporter 16,000 2021 Q2 pv digest New entry EUR 2.00 / month
Brazil A Tarde 15,285 2020 Q2 Source New entry n/a
USA The Daily Memphian 14,000 2021 Q2 Source New entry  USD 14.99 / month
Spain Infolibre 13,500 2020 Q3 Source - EUR 6.95 / month
Germany The Pioneer 13,000 2021 Q2 pv digest New entry EUR 25 / month
Spain La Voz de Galicia*™* 10,000 2021 Q2 Source - EUR 6.95 / month
Switzerland Le Temps 6,200 2019 Q3 Publisher - CHF 27 / month

Subscriber data compiled in September 2021 - New York Times Figures updated in November 2021

*Denotes changes since last reported — does not serve as a period on period comparison

**Total of digital and e-paper subscriptions

Prices shown are obtained using VPN and excludes promotional offers. Prices shown in your location may vary owing to
geo targeting, promotional offers and local currently offers
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https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
https://www.inma.org/blogs/ideas/post.cfm/la-tercera-appeals-to-subscribers-appetites-with-digital-subscription-offer?_zs=kEW8N1&_zl=4RNR6
https://www.cbnews.fr/medias/image-croix-objectif-100-000-abonnes-print-numerique-57638
https://dircomfidencial.com/medios/de-los-50-000-de-la-vanguardia-a-los-109-000-de-el-pais-la-prensa-espanola-actualiza-hitos-en-suscriptores-digitales-20210728-0404/
http://ausweisung.ivw-online.de/index.php?i=12&filter=0&sort=&mz_pc=202107
https://dircomfidencial.com/medios/el-confidencial-sale-airoso-de-este-ano-gracias-a-mas-de-20-000-suscriptores-y-espera-duplicarlos-en-2021-20201218-0405/
http://ausweisung.ivw-online.de/index.php?i=12&mz_pc=
https://dircomfidencial.com/medios/el-espanol-cerro-2020-con-un-ebitda-de-23-millones-de-euros-20210701-0403/
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
https://www.inma.org/blogs/ideas/post.cfm/daily-memphian-reaches-12-month-subscription-goal-in-3-weeks?_zs=kEW8N1&_zl=x8pD6
https://whatsnewinpublishing.com/how-spains-infolibre-managed-to-increase-subscribers-staff-audience-during-the-covid-crisis/
https://medium.com/we-are-the-ipi-global-network-for-journalism/how-a-reader-responsive-revenue-strategy-strengthened-spanish-journalism-23d0d4bffea3

Publisher Group Data

Dow Jones 2,500,000 2020 Q2 Source
Japan Nikkei 1,868,407 2021 Q2 Publisher 250
USA Gannett 1,400,000 2021 Q2 Source 16.67
Sweden Bonnier 1,200,000 2020 Q4 Source =
Germany Axel Springer** 1,006,800 2021 Q2 Source L6634
Norway Schibsted 1,000,000 2021 Q3 Source 19.05
Australia NewsCorp Australia 810,000 2021 Q3 Source 971
USA Tribune 441,000 2021 Q2 Source -
Norway Amedia 350,000 2020 Q4 Source =
USA McClatchy 299,000 2020 Q4 Source =
Switzerland Tamedia 140,000 2021 Q3 Source 477
Australia  Australia Community Media 100,000 2021 Q3 Source New Entry
Sweden MittMedia @5,000 2020 Q2 pv digest =
Spain Vocento 75,000 2021 Q1 pv digest =
UK Immediate Media 63,201 2020 Q1 Source -
Germany NOZ Media 45000 2020 Source =
Ireland Independent News and 40,000 2021 Q2 Source 2308

Media

Subscriber data compiled in September 2021 - New York Times Figures updated in November 2021

*Denotes changes since last reported — does not serve as a period on period comparison

**Not directly comparable to previous period as basket of titles reported has changed

Prices shown are obtained using VPN and excludes promotional offers. Prices shown in your location may vary owing to
geo targeting, promotional offers and local currently offers
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https://www.mediaweek.com.au/news-corp-q3-australian-digital-news-subs-climb-ad-revenues-plunge/
https://www.poynter.org/locally/2021/gannett-shows-robust-digital-subscription-growth-but-circulation-revenues-are-slipping/
https://www.odgersberndtson.com/en-gb/insights/bonnier-news-bucking-the-trend-in-publishing
https://www.axelspringer.com/en/press-releases/one-million-digital-subscriptions-axel-springer-news-offerings-reach-record-level
https://www.linkedin.com/posts/torjacobsen_schibsted-reaches-new-milestone-more-than-activity-6844203518052634624-lWX4
https://www.theguardian.com/media/2021/aug/06/news-corp-recovers-from-horror-year-with-445m-profit
https://www.globenewswire.com/en/news-release/2021/05/06/2224565/0/en/Tribune-Publishing-Company-Reports-First-Quarter-2021-Results.html
https://www.dnv-online.net/medien/detail.php?rubric=Medien&nr=138405
https://www.pressgazette.co.uk/news-publishers-surpassed-100000-digital-subscriptions/
https://www.linkedin.com/posts/marcisler_r%C3%BCckblick-1-halbjahr-2021-bei-tamedia-ag-activity-6838356329992613888-ibSV
https://www.gxpress.net/article/7255/acm-connecting-with-a-ton-of-digital-subscribers
https://mediashotz.co.uk/immediate-media-reports-record-rise-in-digital-circulation/
https://www.publishing-congress.com/topics-speakers/?lang=en
https://www.mediahuis.com/en/independent-news-and-media-changes-name-to-mediahuis-ireland/

Video Streaming Data 1/2

Global Netflix 213,000,000 2021 Q4 Source USD 8.99 / month
Global Amazon Prime Video ** 200,000,000 2021 Q2 Source - USD 899 / month
China Tencent Video 125,000,000 2021 Q2 Source - RMB 20 / month
USA Disney+ 118,100,000 2021 Q4 Source 14.00 USD 8 / month
China iQiyi 105,200,000 2021 Q2 Source 086 RMB 25 / Month
China Youku 90,000,000 2020 Q2 Source - RMB 15 / month
USA Youtube Premium 50,000,000 2021 Q3 Source 66.67 USD 1199 / month
USA Hulu 42,800,000 2021 Q3 Source 2.88 USD 5.99 / month
USA CBS All Access*** 42,000,000 2021 Q2 Source 134.64 USD 5.99 / month
India Eros Now 39,200,000 2021 Q2 Source = INR 49 / month
USA Peacock TV 20,000,000 2021 Q2 Source - USD 4.99 / month
USA Discovery + 18,000,000 2021 Q3 Source 38.46 USD 4.99 / month
USA Storz/StarzPlay/ 175060000 2021Q2 Source 2123 Varies (Group)
Pantaya
Us Apple TV *#r** 15,200,000 2021 Q2 Source - USD 4.99 / month
Global DAZN 15,000,000 2020 Q2 Source 8750 USD 19.99 / month
USA ESPN+ 14,900,000 2021 Q2 Source 7.97 USD 6.99 / month
USA HBO Max 12,100,000 2021 Q2 Source = USD 9.99 / month
SKorea Wavve 10,000,000 2020 Q3 Source New entry 7,900 KRW / month
SE Asia Viu 7,000,000 2021 Q2 Source 3208 INR 99 / month
USA AMC Networks 6,000,000 2021 Q1 Source - USD 8.99 / month

Subscriber data compiled in September 2021 — Netflix and Disney+ updated November 2021
Prices shown are obtained using VPN and excludes promotional offers. Prices shown in your location may vary owing to
geo targeting, promotional offers and local currently offers

*Denotes changes since last reported — does not serve as a period on period comparison

** Figure shown is Prime subscribers with access to video, not direct subscribers to video

*** Paramount+ replaces CBS All Access and includes ShowTime OTT subscribers

*** Figures shown are eligible subscribers to which service is available, not direct subscribers
e Subscription numbers stated as 40m, with 62% on free trial
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https://abcnews.go.com/Business/wireStory/netflix-posts-higher-3q-earnings-solid-subscriber-growth-80671339#:~:text=In%20all%2C%20Netflix%20said%20its,million%2C%20surpassing%20its%20own%20projections.
https://www.theverge.com/2021/4/15/22385370/amazon-prime-subscription-jeff-bezos-2020-shareholders-letter
https://variety.com/2021/biz/asia/tencent-first-quarter-profits-1234977484/
https://www.campaignasia.com/article/disney-subscriber-growth-dips-amid-streaming-slowdown/473909
https://ir.iqiyi.com/news-releases/news-release-details/iqiyi-announces-second-quarter-2021-financial-results
https://www.businessofapps.com/data/disney-plus-statistics/
https://www.theverge.com/2021/9/2/22654318/youtube-50-million-premium-music-subscribers-streaming-services
https://www.statista.com/statistics/258014/number-of-hulus-paying-subscribers/
https://www.thewrap.com/viacomcbs-earnings-q2-paramount-plus-icarly-a-quiet-place-2/
https://www.businesswire.com/news/home/20210525005605/en/Eros-Now-Outlines-Detailed-Operating-Metrics-for-Fiscal-Year-2021-and-Updates-Forward-Guidance
https://www.adexchanger.com/ad-exchange-news/peacock-hits-54-million-subscribers-with-help-from-the-olympics/
https://www.hollywoodreporter.com/business/business-news/discovery-streaming-subscribers-advertising-revenue-rise-1234991500/
https://www.digitaltveurope.com/2021/05/28/strong-streaming-growth-for-starz/
https://appleinsider.com/articles/21/05/11/apple-tv-had-an-estimated-40m-subscribers-at-the-end-of-2020
https://www.bbc.co.uk/news/business-58219424
https://ahoygaming.co.uk/news/espn-subscriber-base-2021/
https://www.cnet.com/tech/home-entertainment/hbo-max-direct-subscribers-rise-to-12-1-million-up-25-in-three-months/
https://www.digitaltveurope.com/2020/09/28/south-korean-streamer-wavve-hits-10-million-users/
https://www.theglobaleconomics.com/hong-kong-based-streaming-platform-viu-mulls-potential-after-beating-netflix-in-subscribers/
https://uk.movies.yahoo.com/amc-networks-had-over-6-131921804.html#:~:text=Deadline-,AMC%20Networks%20Had%20Over%206%20Million%20Streaming%20Subs%20In,Earnings%20Beat%20Street%3B%20Stock%20Pops&text=AMC%20Networks%20ended%202020%20with,%25%20year%2Don%2Dyear.

Global
Turkey
S. Korea
Nordic
Taiwan
Ger/Neth
Canada
Mexico

USA/UK
USA

India
Australia
UK
[taly
Australia
Australia
Australia
UK

Australia

Video Streaming Data 2/2

Crunchyroll
BluTV
Pooq

Viaplay
Catchplay
RTL
Crave
Claro video
Britbox
Sling TV
Alt Balaji
Stan
Now TV
Timvision
Kayo
Fetch TV

Binge

ITV Hub Premium

Foxtel Now

5,000,000

4,200,000

4,000,000

3,290,000

3,000,000

3,000,000

2,200,000

2,670,000

2,600,000

2,440,000

2,400,000

2,400,000

2,210,000

2,000,000

1,054,000

760,000

733,000

567,000

219,000

2021 Q3

2021 Q2

2019 Q1

2021 Q3

2019 Q2

2021 Q2

2021 Q1

2019

2021 Q1

2021 Q2

2020 Q4

2021 Q2

2021 Q1

2020 Q4

2021 Q2

2019 Q4

2021 Q2

2021 Q2

2021 Q1

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

25.00

6.13

1029

357

295

4.35

23.85

42.05

4175

-1512

* Subscriber data compiled in September 2021 — Netflix and Disney+ updated November 2021
Prices shown are obtained using VPN and excludes promotional offers. Prices shown in your location may vary owing to
geo targeting, promotional offers and local currently offers
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*Denotes changes since last reported — does not serve as a period on period comparison
** Figure shown is Prime subscribers with access to video, not direct subscribers to video
*** Rebranding to Paramount +, updated figures not available
*** Figures shown are eligible subscribers to which service is available, not direct subscribers
e Subscription numbers stated as 40m, with 62% on free trial

USD 7.99 / month
LIRA 12.90 / month
USD 6.99 / month
DDK 89 / month
NTD 39 / month
EUR 4.99 / month
CAD 9.99 / month
MXN 69 / month

USD 6.99 / month

USD 35 / month

INR 100 / 2 month
AUD 10.00 / month
GBP 9.99 / month
EUR 999 / month
AUD 25 / month
AUD 6.00 / month
AUD 10 / month
GBP 3.99 / month

AUD 25.00 / month



https://www.crunchyroll.com/anime-news/2021/08/03/crunchyroll-reaches-5-million-subscribers-announces-new-project
https://www.dailysabah.com/business/tech/turkish-blutv-leaves-netflix-behind-as-top-streaming-platform-in-q1
https://variety.com/2019/digital/asia/korean-regulators-approve-four-way-streaming-merger-1203308973/
https://tbivision.com/2021/07/22/viaplay-reaches-major-milestone-as-streamer-becomes-nents-biggest-revenue-raiser/
https://english.cw.com.tw/article/article.action?id=2427
https://www.rtlgroup.com/en/press_releases/2021/h1-2021-rtl-group-reports-stro.cfm
https://mobilesyrup.com/2021/04/29/bells-crave-surpasses-2-9-million-subscribers-in-q1-2021/
https://www.statista.com/statistics/1129984/number-claro-video-subscribers/#:~:text=Latin%20America%3A%20number%20of%20Claro%20Video%20subscribers%202019%2D2025&text=In%202019%2C%20Claro%20Video%20had%202.67%20million%20subscriptions%20in%20Latin%20America.
https://informitv.com/2021/03/09/britbox-has-500000-uk-subscribers/
https://www.cordcuttersnews.com/sling-tv-reaches-2-44-million-subscribers/
https://www.medianama.com/2020/07/223-alt-balaji-q4fy20-earnings/
https://www.bandt.com.au/stan-revenue-up-29-following-successful-launch-of-stan-sport/
https://www.statista.com/statistics/895374/now-tv-households-in-the-uk/
https://www.telecompaper.com/news/timvision-tops-2-million-users-adds-discovery-channels--1365073:~:text=Telecom%20Italia%20(TIM)%20said%20its,in%20the%20Italian%20TV%20market.
https://www.foxtel.com.au/about/media-centre/press-releases/2021/foxtel-group-2021-financial-results-highlights.html
https://tvblackbox.com.au/page/2019/10/8/australias-coming-subscription-streaming-wars
https://www.foxtel.com.au/about/media-centre/press-releases/2021/foxtel-group-2021-financial-results-highlights.html
https://www.itv.com/presscentre/press-releases/itv-hub-records-most-successful-month-ever
https://www.foxtel.com.au/about/media-centre/press-releases/2021/foxtel-group-2021-financial-results-highlights.html

Music Streaming Data

Global Spotify 172,000,000 2021 Q4 Source . GBR 9.99 / month
Global Apple Music 77,000,000 2021 Q2 Source 1324 USD 9.99 / month
China Tencent Music (Group) 71,200,000 2021 Q3 Source 1691 Varies
Global Amazon Prime Music 64,000,000 2021 Q2 Source 1636 USD 9.99 / month
Youtube Music
Global ) 50,000,000 2021 Q3 Source 66.67 USD 11.99 / month
Premium -

USA Sirius Xm 31,400,000 2021 Q2 Source 0.01 USD 13 / month
Global NetEase Music 19,000,000 2021 Q2 Source New Entry RMB 18 / month
Global Deezer 7,000,000 2019 Source = USD 9.99 / month

USA Pandora 6,400,000 2021 Q1 Source = USD 9.99 / month
MENA Anghami 1,400,000 2021 Q1 Source 40.00 USD 299 / month

N. America LiveXLive 1,162,000 2021 Q1 Source 16.20 USD 9.99 / month

India Gaana 1,000,000 2020 Q1 Source = INR 99 / month

Global Soundcloud Go 100,000 2019 Source = USD 9.99 / month

* Subscriber data compiled in September 2021 — Spotify and Tencent Music information updated in November 2021
*  Prices shown are obtained using VPN and excludes promotional offers. Prices shown in your location may vary owing to
geo targeting, promotional offers and local currently offers
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https://variety.com/2021/digital/news/spotify-q3-2021-earnings-user-growth-ad-revenue-1235098496/
https://www.businessofapps.com/data/apple-music-statistics/
https://variety.com/2021/biz/asia/profits-drop-at-tencent-music-1235107940/
https://mobilesyrup.com/2021/09/02/youtube-premium-and-music-reach-cumulative-subscriber-count-of-50-million/
https://mobilesyrup.com/2021/09/02/youtube-premium-and-music-reach-cumulative-subscriber-count-of-50-million/
https://www.trefis.com/new/company?from=related&hm=SIRI.trefis
https://mobilesyrup.com/2021/09/02/youtube-premium-and-music-reach-cumulative-subscriber-count-of-50-million/
https://www.billboard.com/articles/business/8492969/deezer-paid-subscribers-2018-users-revenue
https://routenote.com/blog/pandoras-users-drop-q1-2021/
https://routenote.com/blog/anghami-paying-subscribers/
https://markets.businessinsider.com/news/stocks/livexlive-media-announces-13th-consecutive-quarter-of-record-revenue-1030725917
https://musically.com/2020/02/19/spotify-apple-how-many-users-big-music-streaming-services/
https://digital.hbs.edu/platform-rctom/submission/soundclouds-open-innovation-approach-to-reinventing-itself-survival-instinct/

FIPP

Connecting
Global Media

FIPP connects global media and
represents content-rich companies or
individuals involved in the creation,
publishing or sharing of quality content
to audiences of interest. FIPP exists to
help its members develop better
strategies and build better businesses
by identifying and communicating
emerging trends, sharing knowledge,
and improving skills, worldwide.

www.fipp.com

@ CeleraOne

CeleraOne provides cutting-edge
technologies for paid content,
identity management and user
segmentation. It supports publishers
to implement paywalls, registration
walls, data walls and personalisation
strategies. Clients include Axel
Springer, Neue Zircher Zeitung,
Siddeutsche Zeitung, Zeit Online
and many more websites.
www.celeraone.com

With special thanks to Markus Schéberl of pv-digest
for his assistance with compiling data for this report.

Methodology

How was the data collected?

FIPP used a combination of publicly available data and data supplied
by pulishers compile this report. Due to the use of publicly available
sources, we cannot guarantee the accuracy or recency of the figures
reported. The sources of our data is specified within the tables. Prices
shown may be influenced by geolocation and dynamic pricing
practices.

Why is my title, group or country not included?

We have tried to be as comprehensive as possible in sourcing data,
but due to our reliance on publicly available data, this report should
not be viewed as an exhaustive list. Should you wish to be included in
future reports, please register your interest by e-mail Sylkia@fipp.com.

Why did you not include print and digital combinations?

We are aware that many publishers are enjoying tremendous success
with packages which include both print and digital subscriptions. The
focus of this report is, however, to act as a showcase of success for
digital revenue streams in publishing, music and video streaming, and
as such we do not feature combined print and digital subscription
figures.
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mailto:Sylkia@fipp.com
http://www.celeraone.com/
http://www.fipp.com/
http://www.pv-digest.de/

